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ABOUT ME

Hi! My name is Hannah Quandt, and | am a senior in
BSU's TADD program. When | graduate in May, | will have
earned a degree In Design, with an emphasis of Exhibit
and Graphic Design as well as a minor in Studio Arts.

| am currently the Social Media / Activities Leader of the
Design Guild, where | managed the social media
accounts and graphics as well planned activities for
weekly meetings. | have always been passionate about
art and that love has grown into a passion for design as
well. | am excited to continue to grow my design skills
and find my place within the industry.
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HATCHET HOUSE LOGO

A logo created for a local axe throwing business located in downtown Bemidji. This logo
was created during internship at Evolve Creative LLC.



HATCHET HOUSE LOGO

Trees and MN
silhouette tie In the MN
North-woods design style

Diagonal lines in the axe
Illustrations bring a sense
of excitement and fun

Wood grain texture is
consitent in the main
typeface, the axe handles
and the MN silhouette

Rounded edges contrast
with the danger of axe
blades to establish a sense
of safety
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HATCHET HOUSE LOGO
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HOURS LOCATION QUICK LINKS

Mon — Wed: Available for private 200 Paul Bunyan Dr. S. Unit #3 The Experience

party rentals only Bemidji, MN 56601
HATG H ET H u E Thursday: 4pm —10pm Carcers
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BRANDING GUIDELINE

A logo redesign and branding guideline book created for a Mexican restaurant located in Austin, MN.



BRANDING GUIDELINE - LOGO REDESIGN

OLD LOGO NEW LOGO

meXican Kitchen



BRANDING GUIDELINE

COLOR AND TYPOGRAPHY
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Pantone P 157-8 U
C=48 M=0 Y=100 K=0
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This font was used for body copy
throughout this book. This typeface
can be used along with the loge but
is not a replacement for any font
used within the logo.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuviwxyz
123456789
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Ultra Regular

ABCDEFGHIJHLMAOPORSTUVWXYZ
abedefghijklmnopqgrstuvwxyz
123456789

Roc Grotesk Heavy

ABCDEFGHIWKLMAOPQRSTUVWXYZ
abcdofghljkimnopgrstuvwayz
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Logo Is clean, legible and not over
crowed by surrounding text.
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Lego is over crowded and the
overall presentation is very messy.
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lnmneall kitchen

It s irmportant to not place other text,
irages, etc too close to the logo. Over
crowding can cause the lego to be-
corre illegible or cna get overpawered
by the items around It
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SEPHORA POP UP SHOP

A 1500 sq. ft. pop up shop experience created for Sephora.
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SEPHORA EXPERIENCE
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lake the our curated skin quiz to find

out your makeup needs

1: COLOR MATCHING L

Al the YR Kiosk in the center of the
store, get 3 color match and produce
recommendations!
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lest out the products at the Beauty -

Bar belfare Fou commit to buying!
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THANK YOU!

I'M LOOKING FORWARD TO SHARING MORE WITH YOU FRIDAY APRIL, 29TH!



